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• The client wanted to educate their team on living 24 hours in a patient’s shoes
• Over 4,000+ participants in 33 countries have taken part in various experiences
• As a result, changes have been made by HCPs, politicians, journalists and more
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BACKGROUND A DIFFERENT APPROACH

35%
increase in HCPs‘ confidence

talking about the disease

increase 
in understanding of the condition

by medical students in Japan

CASE STUDY

A LIFE IN A DAY
TOP 20 PHARMA SUCCESS STORY

25%

A top 20 pharma company was looking for
ways to deliver against their company focus of
putting patient’s health and wellbeing at the
centre of everything they do. They wanted to
educate their team on what it’s like to live like
a patient, and experience 24 hours in a
patient’s shoes. 
This commitment to patient centricity resulted
in them collaborating with us to create a
series of immersive experiences focusing on
gastrointestinal conditions, the primary
therapy area the company wanted to start
their patient focus journey with.

In the last 6 years, they have had over 4,000
participants across multiple team functions
take part in various simulations to emulate the
challenges, choices, and conditions a patient
may face living with a disease. Each participant
has continued to live their regular life, but had
challenges via an app, a physical kit of items
and role-play phone calls woven into their day
to help them understand what it’s like to truly live
a day in the shoes of one of their patients.

With over 185 experiences being rolled out
across 33 countries, the impact of the
collaboration also extends beyond the numbers
of involved participants. Over the last few years,
the focus has been on disease awareness with
external stakeholders including medical
students, HCPs and politicians to influence
every stakeholder involved in the drug
development process. 



33

“IT WAS IMPACTFUL. I THINK THIS TYPE OF EXPERIENCE CAN BE USED
ACROSS LOTS OF DISEASE AREAS, IT MAKES SUCH A DIFFERENCE. I AM A GI
NURSE WHO KNOWS A LOT ABOUT THE CONDITION, BUT I UNDERSTAND THE
IMPACT OF A PATIENT’S PHYSICAL, SOCIAL, AND PSYCHOLOGICAL WELL-
BEING BETTER NOW”.

OUTCOMES 
The impact of the immersive patient
experiences from this company has been
seen in various ways around the world. In
Croatia a group consisting of HCPs and
journalists noted a 25% increase in their
confidence in talking about the impact a
disease has on patients. Medical students in
Japan noted a 24% increase in confidence
and a 35% increase in empathy after going
through one of the GI-based experiences and
politicians, HCPs and IBD nurses in Belgium
collectively noted a 30% increase in
confidence.
 

These numbers have led to monumental
changes including certain diseases being
higher on political agendas following
parliamentary questions being raised and an
increase in global media coverage in
associated countries. The impact has not only
helped the pharma company align with their
patient centric values, but to drive tangible
changes in the industry and countries in which
they operate.

4000+

Contact us today on info@alifeinaday.co.uk www.alifeinaday.co.uk

GI NURSE - UK

countries the company has
shared the experiences in

participants


